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Technology Worksheet Template

Every website is dependent on certain technology 
to run. However, to maximise your results from using 
technology, you’ll want to integrate your website 
with other systems and services.

You’ll be using a variety of software in your business, some of which 
may be cloud based, while others may be installed on-premises.

This worksheet allows you to list out your ‘tech stack’ so you 
can explore how you can make your business more efficient by 
connecting to other applications, streamlining processes and 
reducing errors from having to manually complete repetitive tasks.

To talk about how you can integrate or connect your website to 
other technology platforms in your business, learn more about our 
experience with software integrations at https://adigital.agency.
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Your Tech Stack

Your tech stack, or technology stack, is the term used to describe the tools, services, software, hardware, coding 
languages, operating systems and programs used across the software and services used in your company. In an ideal 
world, each component builds on top of one another, hence the term ‘stack’.

With the growth in cloud (web-based) services covering everything from CRM to accounts, the opportunities to make 
your website work alongside other software you use on a daily basis are endless. Listing out your tech stack below 
will allow you to think about how these systems and services can play nicely together.

Apps you might find in your Tech Stack

We’ve listed just some common apps you might find in your tech stack. On the next page you’ll be able to make a list 
of the ones in use across your company.

CRM and Campaigns

Team Collaboration

Email and Productivity

Accounting and Payments

Websites and eCommerce
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Your Tech Stack

Complete the categories below with the apps you’re using across your company. You might not have an app for each 
category, but as your tech stack grows, it can be difficult to remember all the different ones in use.

Core Business 
Apps

Collaboration

Customer 
Support

Customer 
Feedback & 

Reviews

Campaigns Accounts & 
Payments

Custom apps Website

eg. Office 365, Google Workspace eg. Trello, Monday.com

eg. Zendesk, Intercom or CRM eg. TrustPilot, SurveyMonkey

eg. Pure360, dotMailer, MailChimp eg. Xero, Quickbooks, Sage, Stripe

eg. Stock Management or recruitment eg. WordPress, Analytics, eCommerce
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Technology Risks and Constrains

Are there any risks or constraints within your tech stack? Are there dependencies on legacy (out-dated) software?

Outdated Hardware and Software

For example, old versions of unsupported software (such as Internet Explorer) or end of life applications that are still 
used internally or externally.

Restrictions on New Software

Are there any restrictions on buying or installing new software?

On-Premises Applications

Do you run any applications from an internal server? eg. Older versions of Sage Accounts or other internal databases 
that might be difficult to connect to across the cloud.

Operating Systems in Use

eg. PC and/or Mac
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Where to go from here

Technology is far from the be all and end all when reviewing your website. In fact,while technology is of course crucial 
for your website, it’s often a smaller consideration after you’ve taken into account your internal processes and how 
you want your business to run.

If you’re to automate aspects of your business or scale your growth, technology is fundamental to support this. 
Making decisions around your technology in advance can be difficult, but with technology investments typically 
demanding significant time and costs to implement, being clear about how you want it to link together so it supports 
rather than restricts your growth is vital. 

Go the Distance™ Webinars

Join a free online presentation 
covering our unique Go The 
Distance™ process that will help you 
to plan your digital strategy. 

Each step in our process will allow 
you to explore the 8 key stages that 
are fundamental to success.

Visit our website at https://adigital.
agency for details of upcoming 
events.

Go the Distance™ Workshops

If you’re ready to take more decisive 
action, then one of our Go  the 
Distance™ workshops could be 
the way forward. These structured 
sessions allow us to give you specific 
guidance and advice on each of the 
8 steps in our process.

Book an introduction and 
understanding call at https://adigital.
agency/contact-us. 

The Clientside Podcast

If you’re not quite ready to commit to 
a new digital project, then checkout 
the Clientside Podcast.

Hosted by the founder and 
managing director of A Digital 
Andrew Armitage, join him as he 
talks with guests about a wide range 
of digital topics giving you plenty 
of takeaways to apply to your own 
digital strategy.

Buy the Book!

Exploring the Data from your website forms part of a process called Go the 
Distance™ which is explained in the book Holistic Website Planning written 
by the founder of A Digital, Andrew Armitage. The book is available to buy on 
Amazon in both paperback and Kindle formats.

For more information, visit https://adigital.agency.

https://adigital.agency/contact-us
https://adigital.agency/contact-us
https://adigital.agency/podcast
https://open.spotify.com/show/0a9EtFwLvkYsIzo9tTvJ0i?si=wKK9ux5bSguUssyU8K3CAw
https://podcasts.apple.com/gb/podcast/the-clientside-podcast/id1466844678
https://www.amazon.co.uk/dp/1781335745
https://www.amazon.co.uk/dp/1781335745
https://www.amazon.co.uk/dp/B095DDKKJ9
https://adigital.agency

