
Job Specification

Are you a creative thinker who loves to come up with campaign ideas that can run 
across different media? Are you a natural storyteller who can write engaging and 
persuasive copy?

Award winning agency A Digital are looking for a content executive to fill a new role that will initially be both in-house 
and client-facing. We’re looking for someone with a proven flair for writing and a passion for sharing engaging stories 
across a variety of media. The role will help to shape our brand and play a valuable part in lead generation for both the 
agency and our clients.

About The Role

The position will include the usual copywriting for blog posts, email campaigns and social media, but this isn’t just 
about creating lots of content. We’ll be looking to you to create carefully planned and well researched content assets 
across a variety of media that can form the backbone of lead generation campaigns.

You should have a couple of years experience in a content role, and you’ll score bonus points if you’ve worked in an 
agency environment before. An eye for detail in proofreading and content design is essential for this position, as is 
clear and concise communication skills. 

Core Skills

• The ability to create empathetic, user-centred content based on audience pains and gains
• Making complex language and processes easy to understand
• Storyboarding and scripting podcasts and short videos
• Using analytics, feedback, and/or research to improve content
• A working knowledge of basic HTML
• An understanding of SEO best practice and how this can be incorporated into your work
• Experience with website content management systems and email campaign managers (eg. 

Mailchimp)
• The ability to stay up to date with content trends across different channels

Ultimately, this position will ensure our clients maximise the value from their content resources and 
achieve demonstrable results.



Additional Skills

Any of the following skills would be a bonus.

• Knowledge of social media scheduling tools and other relevant marketing platforms
• Experience with Adobe Creative Suite or other software for video and audio editing
• Basic graphic design with tools such as Canva
• The ability to use a DSLR camera to take photographs and capture video content

Typical Activities

This will be a varied role that will typically involve:

• Exploring opportunities and leading on content during the planning of new websites
• Researching and writing engaging copy for web pages, blog posts and email campaigns
• Identifying angles and stories to help position our clients in front of their audiences
• Creating content plans and providing measurable progress updates against them
• Planning, recording and editing podcast and video content
• Writing case studies and opinion pieces
• Contributing to our own social media content
• Supporting the creation of internal collateral, such as brochures or case studies
• Ensuring consistent tone of voice for us and our clients across content channels
• Having fun!

Some of the team in our Kendal office and, inset, our podcast studio 



Perks and Benefits

Applying for the Role

If you’re interested in this role, then please send a CV and covering letter along with anything else (portfolio, 
website, video etc.) that you feel will help your application stand out. We’ll invite short-listed applicants for an 
informal chat to get a sense of your past experience, interests and strengths. We’ll expect to see examples of 
content you’ve written and websites you’ve been involved with, so please include any links with your application.

Location and Basis

This is a full time role based in our Kendal studio. Flexibility to work from remotely around core office hours/
days will be considered, as will applications for a part-time basis.

Salary

The anticipated salary for this role is between £22 - £27k dependent on experience.

Equal Opportunities

We’re an equal opportunities employer paying above the living wage. We welcome all applications to 
create a diverse workplace that is inclusive and welcoming to all.

Contact

Please contact Andrew Armitage (andrew@adigital.co.uk) to apply or discuss the opportunity.

Discounts from 
major retailers

Mac computer 
(desktop or laptop 

and display)

Flexible working 
hours around core 

times

Office based but 
with flexibility to 

WFH

Development days 
and conference or 

training budget

28 days holiday 
increasing with 

service

Rural location in 
modern office

Parking
on-site

Plentiful tea, coffee 
and soft drinks

Supermarkets in 
walking distance

Personal 
development 
opportunities

Competitive salary 
based on experience


